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Abstract:

This study explores the socio-economic impact of rural women entrepreneurs within the National Capital Region
(NCR), focusing on key areas such as income generation, employment creation, and social empowerment. Through
a mixed-methods approach, data were collected from 120 rural women entrepreneurs and analyzed using hypothesis
testing, including ANOVA, Chi-square tests, T-tests, and correlation analyses. The findings reveal that these women-
led small businesses significantly improve income levels, foster employment opportunities, and enhance the social
status of women in their communities. However, challenges such as limited access to finance, education, and markets
continue to hinder the full potential of these entrepreneurs. The study highlights the need for targeted policy
interventions to address these barriers and maximize the socio-economic contributions of rural women entrepreneurs.
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1. Introduction:

A growing number of rural women are taking matters into their own hands by starting their own businesses. This is
helping them improve their living conditions, propel economic growth, and strengthen the social bonds within their
communities. Women in rural regions are breaking free of conventional gender norms and becoming important
players in the economy via the proliferation of small companies run by women. Women in rural areas may alleviate
poverty and gain economic power via entrepreneurship, which helps them earn money, create employment, and rise
in social standing (JayaKumar & Kannan, 2014). Beyond the immediate benefits to individuals, the growth of rural
communities as a whole benefits from the domino effect of these small businesses. In addition to supporting their
families, rural women business owners reinvest in their communities, which helps with growth and unity (Singh,
2014). Despite these advantages, rural women encounter several obstacles that make it hard for them to succeed as
entrepreneurs. For example, many women still have a tough time getting the loans they need since they don't have
the collateral or credit history that males do (Senthilkumar, Vansantha & Varadharajan, 2012). It is necessary to
provide focused educational programs and training since women in rural regions have additional challenges while
trying to run and grow their companies due to the gender education gap (Sharma, Dua & Hatwal, 2012). Geographical
isolation and poor infrastructure restrict the reach of these enterprises, impacting their competitiveness and
development potential, making access to markets another important obstacle (Malyadri, 2014). Traditional gender
roles and social expectations might limit women's entrepreneurial activity and decision-making autonomy in rural
regions, adding to the extra restraints imposed by the socio-cultural context (Motik, 2000). In light of these complex
issues, immediate governmental action is required to dismantle these obstacles and pave the way for rural women
entrepreneurs to succeed. To empower rural women and maximise the socio-economic effect of their entrepreneurial
endeavours, these policies should concentrate on boosting access to financial resources, expanding educational
possibilities, and strengthening market links (Pharm & Sritharan, 2013). The purpose of this study is to examine the
challenges faced by rural women entrepreneurs, the ways in which their enterprises affect employment, income, and
social status, and to suggest legislative changes that might help these women succeed.
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2. Literature Review:

There has been a lot of focus on rural women entrepreneurs and their contributions to economic growth recently.
These women are catalysts for change, which benefits not only their families' financial security but also their
communities' whole socioeconomic fabric. Poverty alleviation, income growth, and social empowerment are some
of the important societal and economic outcomes that have been studied in relation to rural women entrepreneurs.
The assessment presents evidence of these entrepreneurs' ability to promote community development while also
highlighting the constraints they encounter, such as restricted access to education, markets, and financing.

Socio-economic Impact of Rural Women Entrepreneurs

It is well-known that rural women entrepreneurs, especially in developing nations, play an important role in driving
economic growth. These women are vital in reducing poverty because they provide doors for others to earn money
in their communities, according to JayaKumar and Kannan (2014). They help themselves, their families, and their
communities financially by starting small enterprises, which in turn boosts the economy. Rural women entrepreneurs
play a crucial role in alleviating poverty, according to the authors, particularly in areas where conventional job
possibilities are limited.

Women business owners in India are the subject of a SWOT analysis by Singh (2014), who lists their advantages,
disadvantages, opportunities, and threats. Based on the data, it's clear that female entrepreneurs in rural areas often
have an advantage in areas like innovation, resilience, and knowledge of the local market. They are able to see and
take advantage of business possibilities that others may miss because of their skills. Nevertheless, the report also
highlights several major shortcomings, such a lack of educational opportunities and financial resources, which make
it hard for them to expand their firms and compete in bigger marketplaces. In spite of all these obstacles, the research
highlights how rural women entrepreneurs may propel economic progress via their ventures.

Women Entrepreneurs in Rural Areas: Overcoming Obstacles

Limited access to capital, education, and markets are just a few of the obstacles that rural women business owners
encounter, according to the literature. Lack of access to capital is a major obstacle to the success of rural women
entrepreneurs, according to Senthilkumar, Vansantha, and Varadharajan (2012). Loans from traditional banks are
out of reach for many rural women because they lack the collateral or credit history needed to qualify. They can't
invest in their companies, buy the equipment they need, or grow because they can't get the money they need. To
overcome these obstacles and enable more women to launch and expand their enterprises, the authors propose
offering microfinance possibilities and specialised financial assistance.

For rural women business owners, access to quality education is another major obstacle. Sharma, Dua, and Hatwal
(2012) state that a lack of formal education hinders the business management skills of many rural women. The
authors state that rural women may be better prepared for business success if they participated in entrepreneurship
training programs designed specifically for them. In addition, the research emphasises that rural women may benefit
greatly from mentoring and support networks as they embark on their entrepreneurial journeys.

Women business owners in remote areas also face the formidable obstacle of limited access to marketplaces.
Geographical isolation and a lack of transportation infrastructure make it difficult for women in rural regions to
access larger marketplaces, as pointed out by Malyadri (2014). Because of their geographical separation, they have
a harder time attracting customers, finding reliable sources of raw materials, and competing with bigger companies.
To help rural women entrepreneurs have a greater economic effect, the author suggests building local infrastructure
and establishing connections to markets.

Empowerment and Social Change

Rural women business owners are vital in creating social change in their communities, in addition to their economic
benefits. Entrepreneurial women, according to Motik (2000), help break down barriers between sexes and empower
other women by breaking down stereotypes and setting an example. A community may undergo a metamorphosis
when female entrepreneurs achieve economic autonomy and public esteem, which in turn encourages others to follow
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in their footsteps. The study's findings may influence public perceptions of women in leadership and business
positions if rural women entrepreneurs are successful.
To elaborate, Behara and Niranjan (2012) talk about how rural women business owners may push community
development forward by encouraging people to stick together and work together. The authors note that social
companies that cater to specific community needs generally originate from women-led firms that place a premium
on community welfare and sustainability. Businesses like this do more than just make money; they strengthen
communities and encourage others to pitch in when needed.

Policy Recommendations

There have been a number of studies that have suggested policies that would help rural women business owners
succeed and have a greater effect on economic growth. Governments and NGOs, according to Pharm and Sritharan
(2013), should work towards empowering rural women business owners by facilitating them access to capital,
education, and markets. Mentoring, networking, and company incubation programs tailored to rural women's needs
are also suggested by the authors as ways to foster entrepreneurialism.

Policy support for women entrepreneurs is also emphasised in online tools. For example, Scroll.in (2016) examines
how state governments might help female entrepreneurs via focused programs, while VoxEU (2020) emphasises the
importance of policies that encourage gender equality in economic involvement. Policy interventions, according to
these sources, should be crafted to help rural women entrepreneurs overcome the specific obstacles they encounter
and fully realise their potential as agents of economic growth.

Rural women entrepreneurs have a major social and economic influence, but they also confront many obstacles on
the path to achieving their full potential, as discussed in the reviewed literature. Even while rural women business
owners help alleviate poverty, boost incomes, and empower society, they often face obstacles in gaining access to
capital, education, and markets. Yet, these women may become powerful agents of social and economic change in
their communities if they receive specific assistance and governmental initiatives. In order to encourage more rural
women to start their own businesses and help with sustainable development, researchers should work on creating
and testing these kinds of interventions in the future.

3. Methodology:
This research used a mixed-methods strategy, integrating quantitative data analysis with in-depth interviews to glean
qualitative insights. Through the use of purposive selection, a group of 120 rural women entrepreneurs from different
villages in the NCR were chosen. Important factors like income, job creation, and community participation were the
subjects of the structured interviews that yielded the data set. Analysis of variance (ANOVA), chi-square test, T-test,
and correlation analysis were used to evaluate the hypotheses.
3.1 Hypotheses:

e H1: There is a significant difference in income levels before and after starting a business.

e H2: Rural women entrepreneurs significantly contribute to employment generation in their communities.

e H3: Entrepreneurship significantly enhances the social status of rural women in their communities.

e H4: There is a significant correlation between the educational level of women entrepreneurs and the success
of their businesses.
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4. Data Analysis and Discussion:
The following sections present detailed data analysis, with results displayed in tables and graphs.
4.1 Demographic Analysis:

Table 1: Demographic Profile of Respondents

Variable Frequency Percentage
Age

18-25 20 16.7%
26-35 50 41.7%
36-45 30 25%
46-55 15 12.5%
56 and above 5 4.1%
Education

No Formal Education 10 8.3%
Primary Education 30 25%
Secondary Education 50 41.7%
Higher Education 30 25%
Business Type

Handicrafts 40 33.3%
Tailoring 30 25%
Food Processing 20 16.7%
Retail 15 12.5%
Others 15 12.5%
Marital Status

Married 80 66.7%
Unmarried 20 16.7%
Widowed/Separated 20 16.7%
Number of Dependents

0-2 40 33.3%
3-5 60 50%

6 and above 20 16.7%

4.2 Hypothesis Testing:
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H1: Income Levels Before and After Starting a Business

Table 2: ANOVA Results for Income Levels

Source of Variation SS df MS F P-value
Between Groups 2524 1 2524 16.83 0.0001
Within Groups 17948 118 152

Total 20472 119

Interpretation: Income levels have shown a statistically significant increase after starting the business, with a p-
value of 0.0001. This suggests that entrepreneurship has a positive impact on income generation among rural women
in the NCR.

H2: Employment Generation by Rural Women Entrepreneurs

Table 3: Chi-Square Test Results for Employment Generation
Employment Generation | Observed | Expected | Residual | Chi-Square | df | P-value

Yes 90 75 15 6.00 1 |0.014

No 30 45 -15

Interpretation: The Chi-square test results indicate a significant contribution to employment generation by rural
women entrepreneurs, with a p-value of 0.014.

H3: Enhancement of Social Status

Table 4: T-Test Results for Social Status Improvement
Group | Mean | Std. Deviation | t df | P-value

Before | 2.8 0.8 5.92 | 119 | 0.0001

After 39 0.7

Interpretation: The T-test results show a significant improvement in social status after engaging in
entrepreneurship, with a mean increase from 2.8 to 3.9 and a p-value of 0.0001.

H4: Correlation Between Education and Business Success

Table 5: Correlation Analysis
Variables Pearson Correlation | Sig. (2-tailed)

Education 0.65 0.0002

Business Success

Interpretation: The correlation analysis reveals a significant positive relationship between the educational level of
women entrepreneurs and the success of their businesses, with a Pearson correlation coefficient of 0.65 and a p-value
of 0.0002.

5. Discussion

10|Page


https://ijoeete.com/

IJEETE INTERNATIONAL JOURNAL OF EXPLORING EMERGING
TRENDS IN ENGINEERING

"? Peer-Reviewed, Refereed, Indexed and
International Journal, https://ijoeete.com/

[ISSN No. 2394-0573 [Volume: 11, Issue: 3 | July - September 2024

This research found that rural women entrepreneurs in the NCR significantly affect their individual financial situation
and the larger socioeconomic status of their communities. The remarkable rise in income levels that follows the
launch of small enterprises highlights how entrepreneurship may empower rural women financially (JayaKumar &
Kannan, 2014). In addition to helping these women and their families live better, the additional spending and
investment brought about by this income rise is good for the local economy. The fact that these women-led
enterprises are able to hire people from their own communities is another proof of the positive influence on the
economy as a whole. Economic stability is promoted in the society as a whole as a result of these women's efforts to
provide work possibilities, which in turn helps to lower unemployment rates and provides assistance to other families
(Singh, 2014).
Notwithstanding these encouraging results, the report also emphasises the ongoing difficulties rural women business
owners have, especially when trying to get their hands on capital. Although these women can create jobs, the findings
of the chi-square test show that they frequently struggle to grow and maintain their enterprises due to a lack of access
to banking and other financial services (Senthilkumar, Vansantha & Varadharajan, 2012). There is a severe lack of
investment capital for company development and innovation among rural women since many do not have the credit
history or collateral needed to get loans from traditional financial institutions. If these women were better supported
financially, not only would their particular enterprises be able to thrive, but the economy as a whole would also
benefit. Microfinance programs and targeted financial assistance might help more women grow their companies and
make a bigger impact in their communities. Additionally, the data show that rural women entrepreneurs' social
standing significantly improves when they establish their enterprises. The findings of the T-test demonstrate that
these women have been able to surpass societal expectations and conventional gender roles via their entrepreneurial
endeavours (Motik, 2000). This social empowerment is an important part of rural women entrepreneurs' larger effect
since it helps both the women themselves and society as a whole. There will be a domino effect that may change
people's perceptions of women and their skills as these women rise to prominence as community leaders and role
models. Behara and Niranjan (2012) found that when women are empowered socially, they are more likely to
participate in communal decision-making, which in turn increases their impact and contribution to local
development.

Rural women's entrepreneurial successes are significantly impacted by their degree of education, as shown by the
association between education and company performance. There is a strong positive correlation between education
and entrepreneurial success for women. This suggests that women who have completed more years of school have
the knowledge, self-assurance, and abilities to handle the challenges that come with being an entrepreneur (Sharma,
Dua & Hatwal, 2012). This discovery highlights the significance of supporting rural women's access to education as
a strategy to encourage successful entrepreneurship and overall economic growth. To maximise the socio-economic
effect of rural women entrepreneurs and ensure their sustained commitment to community development, policies
should concentrate on giving access to education, combined with financial and market access (Pharm & Sritharan,
2013).

6. Conclusion:

Research shows that rural women business owners are game-changers for their communities, raising wages, creating
jobs, and elevating their social status. Gains in income and social standing after starting a business, as well as the
stability of local economies brought about by new jobs, are clear indicators of the good effects of these women-led
ventures. But the research also shows that these women still have a hard time getting what they need, especially
when it comes to education, money, and other markets. Policies must be put in place to help rural women
entrepreneurs overcome these obstacles if they are to have their full entrepreneurial potential realised. To ensure
these entrepreneurs can keep making a difference in rural development and driving long-term social and economic
transformation, interventions should focus on boosting their access to capital, their educational prospects, and their
connections to markets.
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